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Why Your School Needs to Be on Social Media
Welcome to Social4Schools 101! 
There’s an old marketing adage that says, “If you want to catch fish, fish where the fish are.” This 
applies to basic communication as well. If you want to communicate with your school parents 
and students, go where they are. If you want to market to prospective parents… well, you know 
the rest. So, your question shouldn’t be “why does my school need to be on social media?” 
Instead, ask yourself, “Why isn’t my school on social media yet?”

This eBook will cover not only the “why” of social media for schools but (and this will be 
especially helpful) the where, how, what, and when as well. By the conclusion of our brief how-to 
guide, we hope you’ll both understand the importance of getting your school involved with the 
world of social media and feel empowered to take action.

Social media has become the most popular way to communicate online. As of January 2016, of 
the 3.419 billion Internet users in the world, 2.307 billion of them are active social media users. 
That means that 67% of the people using the Internet worldwide are engaging with others on 
social media platforms while they’re online. And these numbers are up 10% from last year, so 
clearly, social media is here to stay.* 

As a school administrator, whether you are personally using social media or not, you can’t deny 
that a healthy portion of your community is using it regularly.* 

 z Studies show that 74% of online American adults use social media networking sites. 
That’s three-quarters of your parent population!

 z For students, the number is even higher: fully 95% of all teens 12–17 are online, and 81% 
of those use some form of social media.

*RESOURCES

Click here to access more social media statistics from Smart Insights.

Click here to access more social media statistics from the Pew Research Center. 

Gone 
Fishing

http://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
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Overcoming Fear of the Unknown

Despite the growing popularity of making social media a part of the 
normal school culture, some administrators admit they’re still wary of 
making platforms like Facebook, Twitter, Instagram, and Pinterest a 
part of their school culture. At this point, making room for social media 
in your students’ learning environment isn’t revolutionary; it’s more 
like you’re finally agreeing to participate in something your students 
and their parents are already doing. So why are some schools still 
resisting?

Although some administrators are afraid of the time it will take to learn 
about applying social media to a school setting, many schools that 
have yet to jump on board seem most worried about exposing their 
school to public criticism. There seems to be a persistent fear that 
people will choose to follow school pages only to turn around and say 
negative things about the organization. 

Let us allay that fear. 

When administrators ask, “Is it wise to open our school up to the 
comments our followers will post on our page?” the answer is a 
resounding “Yes!” 

Social media experts agree that the idea of followers leaving 
unflattering comments on a school’s social page is just an ugly rumor. 
The truth is that you are going to attract followers who believe in 
your school and want to share their positive experiences with others. 
What’s more, opening your school up to comments, even criticism, 
by your followers communicates transparency, and all communities 
appreciate transparency. Besides, in the end, using security measures, 
you will have the final say as to what comments are allowed on your 
social pages.

In the exceptionally rare case someone does make a negative or 
inappropriate comment, the page manager can easily remove it. And, 
better still, you can take that opportunity to address the concern in 
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a private e-mail or phone call, which is a wonderful way to illustrate 
your school’s willingness to communicate and problem-solve when 
necessary. This issue, however, just doesn’t arise often enough to 
justify being left out in the cold while your students, their parents, 
and yes, prospective students and their parents, are logging on to 
social media every…single…day. Think of it this way, anyone can 
make a negative comment about your school, whether you’re a part 
of the conversation or not. If your school isn’t engaging with social 
media, you may never know what’s being said, and you won’t have an 
opportunity to respond. 

School social pages attract everyone from current students, parents, 
and teachers to alums and prospective families. Posting field trip 
photos, shout-outs to science fair winners, and fun class presentation 
videos allows followers to see all the positive things going on in 

your school in an informal, conversational way. Current students 
and parents will take pride in being a part of a vivacious, tight-knit 
community, and others might get just the push they need to visit your 
website and find out more about enrolling their own child; we’re talking 
free marketing here!

Social media is all about interaction and building relationships; 
therefore, allowing followers to comment on your posts and photos is 
integral. Rest assured, the fear that opening yourself up to comments 
from the public will harm your school is simply unfounded. Community 
members who “Like” and “Follow” your social media pages do so 
because they support your school. They want the opportunity to feel 
closer and more involved with the exciting things happening there 
every day, so let them! 

Want to see an awesome 
example of the support one 
small district can receive 
through social media? 
Visit Cloudcroft Municipal 
School’s Facebook page.

https://www.facebook.com/cmsbears/
https://www.facebook.com/cmsbears/
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Where to post: What Platforms Are Schools Using?
Your students and their parents are mainly using Facebook, Twitter, 
Instagram, and Pinterest to connect online with the world around them, 
so statistically, those are the most useful platforms for schools to use to 
communicate and increase enrollment. Of course there are plenty of other 
social platforms that are growing in popularity, like LinkedIn, SnapChat, 
Google+, blogs, and more. In fact, it seems like a new social platform 
pops up every other day! Some may stay, some may go, so let’s leave 
those for another eBook, shall we? 

Studies show that schools are currently getting the most use out of 
the aforementioned four platforms (Facebook, Twitter, Instagram, 
and Pinterest) when it comes to making social connections with their 
communities, so we’ll focus on those.

Each platform has its unique personality and attracts people from 
different walks of life. First, it’s important to learn more about what 
each platform has to offer. For that, we can offer you a quick and handy 
reference guide (refer to page 6). 

Once you know what your choices are, you’ll want to find out where your 
audience is. Remember, you need to fish where the fish are, so let’s let 
the numbers do the talking for a moment (refer to the infographic on the 
right).

As you can see, the school-community demographics were spread across 
multiple social platforms when last surveyed. And while Facebook is still 
strongest with both parents and students, more current studies show that 
its use among teens is on a downward trend, with Twitter and Instagram 
moving in fast. If your goal is to meet your audience where they are 
(which it is, of course), then making more than one social media platform 
part of your school culture makes the most sense.
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Quick & Handy Social Media Reference Guide

Facebook is perhaps the most-widely used social 
networking site, with 71% of online adults and teens using 
it to keep in touch with family, friends, and colleagues. The 
ability to create a business page on FB makes it a unique 
tool for those who want to spread an awareness of their 
brand, and your school is no exception! At a minimum, all 
schools should have a Facebook page.

Twitter is a great way to get messages and information to 
parents and students quickly and in 140 characters or less. 
Not only is Twitter an especially popular way for students to 
connect with one another, but administrators and teachers 
have made Twitter a real place for professional development, 
engaging in chats and sharing resources with educators all 
around the world.

Pinterest is a great way to visually communicate with your 
community, literally showing them who you are and what you 
have to offer. Share online resources, favorite art projects and 
recipes, exciting classroom experiments, and photos that bring 
your followers right into the classroom. Followers can re-pin 
your images, making it extremely effective in getting the word 
out about your school.

Instagram is all about photo sharing. It’s a mobile-based 
platform, meaning you post photos straight from an app on 
your phone or tablet, not a desktop computer. It’s your go-to 
photo-sharing platform when you’re on-the-go! Remember, a 
picture is worth a thousand words. With Instagram, you can do 
more than just tell followers how great your school is—you can 
show them!

Bonus Platforms:

LinkedIn is less about communicating with students and 
parents and more about communicating with other educators. 
When it comes time for your school to recruit employees, 
LinkedIn is the place to be. What’s more, this platform allows 
you to connect with other professionals and build up a 
personal learning network with whom you can learn, share, 
and grow.

Blogging is an extremely effective way to communicate with 
your parents and community while also letting them “see” the 
humanity of you and your position within the school. Blogging 
regularly will not only help you communicate, but it will also 
help your school’s ranking on search engines, making it easier 
for people to find you. We can even help you create a blogging 
page for your website that you can update as often as you 
want!

http://www.facebook.com
http://www.Twitter.com
http://www.Pinterest.com
http://www.Instagram.com
http://www.LinkedIn.com
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You get it. You understand that social media 
is a major player in the world of online 
communication, and you’re ready to get your 
school in on the action. When you’re stepping 
into the world of social media for the first 
time, especially if you don’t use it personally, 
it’s not unusual to feel a certain simpatico 
with Dorothy when she first stepped out 
of her black-and-white Kansas home into 
the confusing, colorful world of Oz. Likes, 
hashtags, and re-tweets—oh my! Don’t worry, 
we’re here to help. Let’s break this down into 
three actionable steps:

Yes, each step is multi-faceted, but using this 
outline as a general guide will get you closer 
to your goal: engaging more effectively with 
current and prospective students, parents, 
and staff.

How to Get Started

1. Establish a social 
media policy for your 
school.

2. Set up your social 
media pages.

3. Manage your pages 
effectively.

Step 1: Establish a Social Media Policy

Before your school adds social media to its 
online presence, it’s important to make sure 
your community agrees on a few rules of 
engagement. As the administrator, you can 
start by asking yourself two questions: 

1. Do our students and staff know how to 
interact with our school social pages 
appropriately? 

2. How will we ensure the content that we 
share reflects our school’s values and 
communication and marketing goals? 

If you haven’t already, it’s important for your 
administration to create a set of social 
media guidelines for students and teachers 
that embraces and encourages the use 
of social networking responsibly. Identify 

what you want to achieve, and design a set 
of standards for professional conduct that 
helps you meet those goals. Rather than 
telling people what NOT to do, tell them what 
TO do, like:

Positive Social Media 
Policies

 z Protect your own privacy
 z Be honest
 z Be kind
 z Respect copyright laws
 z Think about possible 
consequences
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ESTABLISHING SOCIAL 

MEDIA POLICY RESOURCES

Edutopia’s Steven Anderson, an 
instructional technologist and 
educational consultant, recently 
published a handbook titled “How to 
Create Social Media Guidelines for 
Your School.” In it, he recommends 
following these steps toward establishing 
your own policy:

1. Examine your school culture.
2. Organize a brainstorming team.
3. Research current policies at your 

school.
4. Draft a document, and get it 

approved as necessary.
5. Introduce it to your school 

community.
6. Review periodically (social media 

changes often; your policy needs to 
adapt).

You might also find this editable 
Acceptable Use Policy, courtesy of 
Jeff Dunn and Daily Genius, helpful for 
outlining the behaviors you expect your 
community to exhibit when interacting 
with others in an online environment, 
both on and off campus.

Step 2: Set Up Your Social Pages

School social media accounts need to be set up and approached differently than personal 
pages. While you will follow some of the same processes for setting up your school profile, also 
consider your settings from a whole different point of view. Obviously, your priority lies with 
protecting your students’ privacy and your school’s image when it comes to how you manage 
your social pages. Best practice settings are a must, but doing your due diligence doesn’t stop 
there. Someone, whether a staff member or a hired professional, must monitor the page daily. 
Social media platform programmers have a habit of making changes that can affect your 
settings without your even realizing it, so it’s important that a real, live person be involved in 
the daily management of your social pages. By no means is this meant to dissuade you from 
jumping in with both feet—just a friendly reminder that setting up and managing your social 
media presence appropriately requires a certain level of commitment if it’s going to help your 
school meet its communication and marketing goals.

Lucky for you, we have years of experience helping schools get set up and engaged with social 
media, and we’re happy to share some trade secrets with you! For today, let’s talk about setting 
up the four platforms we identified earlier as being most-used by schools: Facebook, Twitter, 
Pinterest, and Instagram. We’ll look at each one individually, and to make it even easier on you, 
we’ve provided a demo video for each platform.

https://www.edutopia.org/pdfs/edutopia-anderson-social-media-guidelines.pdf
https://www.edutopia.org/pdfs/edutopia-anderson-social-media-guidelines.pdf
https://www.edutopia.org/pdfs/edutopia-anderson-social-media-guidelines.pdf
http://dailygenius.com/editable-social-media-policy-for-schools/


#SOCIAL4SCHOOLS   |    CREATING & MANAGING AN EFFECTIVE SOCIAL MEDIA PRESENCE   |    SCHOOLWEBMASTERS

9

Facebook:
Setting up a school page in Facebook is quite different than in other platforms, in 
that the page needs to be set up in connection with a personal page. We use the 

Business Page option for schools so that followers can connect via “likes” vs. making them 
become “friends” with the page. All business pages must branch off of a personal Facebook 
account owned by a real person with a name, e-mail address, and birthdate. As the page 
manager, it’s important to note that your school page followers will not have access to your 
personal page unless they are already friends with you on Facebook. In fact, followers will 
not even see that your name is associated with the school page. You can rest assured that 
your personal privacy as the page manager is safe.

Ready to get started? Watch the first, short video  on the right to see how to set up your page 
with the current best practice settings.

Twitter:
Setting up a Twitter page is just like setting up a personal one, except you’ll be 
using your school’s name instead of your own. Unlike Facebook, you don’t need to 

provide a birth date or a gender. You will need a valid e-mail address; we recommend using 
the school e-mail address of the staff member who will be managing the page.

Sounds easy enough, right? Check out the second, quick video on the right for help setting 
up your school’s Twitter page.

Pinterest:
Pinterest provides an option to create a business account and, unlike Facebook, it 
does not need to be connected with a personal profile. Like Twitter, you’ll set up the 

page using the school’s name, and you’ll also provide your school website’s address.

Start pinning now! We’ve created one more short video to help you through the set-up process.
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Instagram:
Instagram is a mobile app, so 
you’ll need to set up your school’s 

account via mobile phone or tablet. While 
you can view photos and manage your 
preferences from a desktop computer (www.
instagram.com), you cannot add photos or 
manage privacy settings there. Setting up an 
Instagram is easy! Just follow these steps:

Step 1: Download the Instagram app to your 
phone from your mobile app store.

Step 2: Open the app and tap “Sign Up.”

Step 3: Sign up with phone or e-mail. 
Remember, this is a boots-on-the-ground 
platform, meaning the person snapping the 
pictures is the one posting them to your 
school’s Instagram profile. That designated 
person can choose to share their phone 
number in the sign-up process, or you can 
choose to sign up using a school e-mail 
address. Since the person posting to 
your account may change over time, we 
recommend using a school e-mail address.

Step 4: Enter the name of your school—the 
username you want to use to allow people to 
find you on Instagram—and choose a strong 
password. We recommend 8 characters 
that include both lowercase and uppercase 
letters, numbers, and special symbols. You 
may also add a profile photo here, but if you 
choose to wait on that, you can always add it 
later.

http://www.instagram.com
http://www.instagram.com
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Step 5: Next, you’ll be given the option to find friends using Facebook. 
Since this is a school page, we recommend skipping this step. 
Any friends Instagram suggests here will come from the personal 
Facebook account of the person setting up the profile; it won’t apply 
to your school. Likewise, you can skip the screen offering to help you 
find contacts. Again, Instagram will use the contact in the phone/
tablet you’re using to set up the account, so the suggested list won’t 
apply to your school.

Step 6: Finally, you’ll be given the option to “discover people.” Since 
your school’s Instagram presence is really more about sharing photos 
with your community than it is following other accounts, you can skip 
this screen. That said, following neighboring schools, businesses, 
educational organizations, etc. will fill up your Home feed with like-
minded profiles. It’s a good way to see what’s going on in the rest of 
your community, and it can help you get ideas for photos you might 
want to share on your own profile. If you skip this screen, you can use 
the Search option at the bottom of the next screen to find specific 
people/organizations.



#SOCIAL4SCHOOLS   |    CREATING & MANAGING AN EFFECTIVE SOCIAL MEDIA PRESENCE   |    SCHOOLWEBMASTERS

12

Your profile details

As a school, you’ll want the people who follow your account to be able 
to learn more about you. Make sure your profile contains pertinent 
information like your school website’s address and a very short 
description of your mission. Edit your profile by following these steps:

1. Tap the profile icon (the little person on the bottom, right side 
of your screen)

2. Select “Edit Profile”

Make it a private account?

Instagram defaults to a public account setting, so this is something 
you’ll want to consider when setting up your account. If you’re looking 
to grow enrollment by giving the public a visual storytelling device 
to show all the great things happening at your school, then a public 
account may be appropriate for you. If, however, you prefer to keep 
your Instagram account private—meaning only people you approve 
will be allowed to follow your profile—you can easily change that 
setting here:

1. Tap the profile icon (the little person on the bottom, right side 
of your screen)

2. Tap the settings icon (the little gear near your username at the 
top of the screen)

3. Slide down to the bottom of the screen, and turn on “Private 
Account”
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Step 3: Following, Liking & Building an Audience

When you first create a new social page, every platform will ask you to follow some other accounts. It’s important that you 
interact with other relevant pages (like educational organizations, other schools, and local businesses) by following, liking, 
sharing, and commenting on their posts. You’re there to be social, so BE social!

There are some important reasons your school should be following other pages, including:

 z Building community, thus broadening your reach when it comes to spreading your school’s brand
 z Attracting reciprocal likes and follows to your own social page (I’ll follow you if you follow me!)
 z Building up your Home feed helps you stay more connected with how other organizations in your area are using social 

media

Who to Follow:

When School Webmasters builds a social page for a client and hands it off to them to manage, we always get them started 
by following/liking at least 10 other profiles. If you’ve read this far, we know you’re really invested in making your school’s 
social media presence as effective as possible, so we’re going to share the inside scoop with you. Here’s a list of some of our 
favorite educational organizations. Find them, follow/like them, and you’ll reap the rewards of some really great education-
related content your whole community can use. Is your school having a slow news day and you’re at a loss for what to post? 
Just check your Home feed; if you follow our advice and follow these organizations, you’ll find some shareable content in no 
time.
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These organizations are great for 
general education content, but don’t 
ignore your local community when 
you’re building up your social media 
connections. 

Use the search bar in each platform 
to find local pages relevant to your 
school. 

LOCAL ORGANIZATIONS 

TO FOLLOW:
 z Local state education 
department

 z Other elementary/high schools 
in the area

 z Local universities
 z Local business/community 
partners 

Remember, in partnership with your 
school website, the goal of your 
social pages is to communicate 
with your current families, market 
to new ones, and build real-world 
relationships with your surrounding 
community in general.

Who to Follow/Like on Social Media

Kick start your social page’s home feed by following experts in the fields of education, education 
technology, online safety, etc. In addition to the suggestions below, you should also do some 
independent research to find community pages to follow, including the local department of 
education, local public library, local news/magazine publications, school sponsors, neighboring 
schools and businesses, etc. To view this as a PDF with hyperlinks to each account, click this 
link.

Twitter
@schoolwemasters
@schneiderb
@EdTech_K12
@mzteachuh
@arneduncan
@edutopia
@mcleod
@NMHS_Principal
@JaimeVanderG
@SBEducation
@speechtechie
@Drsconstantino
@principaldiff
@teachingquality
@eduleadership
@angelamaiers
@KatieLGreer
@techsavvymama
@tedrubin
@TeachThought
@justintarte

@Todaysparent
@edudemic
@tomwhitby
@pammoran
@mwedwards
@21stprincipal 
@blairteach
@Waynetwpsuper
@ischoolleader
@eschoolnews
@Mrhlow
@CommonSense
@CommonSenseEdu

Pinterest
School Webmasters
Education World
Common Sense Educators
Edutopia
Parents Magazine
Parenting 
Teachers on Pinterest
WeAreTeachers
Common Core Standards
STOMP Out Bullying

Facebook
School Webmasters
Head Start
Edudemic
Education Week
Edutopia
Common Sense Educators
Common Sense Media
TeachThought
MindShift
Katie L. Greer
School Meals That Rock
Education World
About.com Education
Educational Technology
Free Tech for Teachers

https://drive.google.com/open?id=0B-An01_LPrklWlZGellTeEtiWHc
https://drive.google.com/open?id=0B-An01_LPrklWlZGellTeEtiWHc
https://twitter.com/schoolwebmaster
https://www.pinterest.com/schoolwebmaster/
https://www.facebook.com/SchoolWebmasters
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Building Your Audience

There are a few ways to build up your following on social media, so 
we’re just going to use our three favorites here.

First and Foremost, Use Your Website:

Your school website and social pages should work hand-in-hand to 
help you meet your communication and marketing goals. One cannot 
replace the other; rather, think of your social media presence as an 
extension of your school website. You should use your website to 
drive traffic to your social pages and vice versa. You can start by 
checking off these items:

Be sure to display your social media buttons prominently on 
your school website. Don’t bury them at the bottom of your 
page; place them in the banner at the top of every page so 
your site visitors can easily follow the link to your Facebook, 
Twitter, etc.

Embed your Twitter or Facebook feed on your website. Every 
time you post to your social profile, it will appear on your 
website, too!

Use your website’s News & Events page to get the word out. 
As soon as you set up your social pages and are ready to 
start posting to them, add an engaging story to your website 
that tells site visitors how excited you are to connect with 
them and invites them to follow you there.

Next, Share the Web Addresses Wherever You Can:

Each social platform allows you the opportunity to create a 
personalized URL for your school’s profile. This makes your location 
on the Web easier to remember and share. For instance, our Facebook 
page is located at www.facebook.com/SchoolWebmasters. Seems 
obvious right? Well, it’s a lot easier to remember than the bunch of 
random numbers and letters Facebook will assign to your page if you 
don’t personalize your page’s address, that’s for sure! 

Share the Web address for your social pages on print materials like 
newsletters and flyers. You can also try something fun and convert 
those Web addresses to QR codes so would-be followers can scan the 
code from their smart phone and go straight to your pages. A QR code 
can easily be made using one of the many free QR code generating 
websites (like this one). For more information on making your own QR 
code, visit Gigaom.

TIP: 
In your school Facebook page’s 
Administrative Menu, click 

About > Page Info 

to see your Facebook Web 
address. If you haven’t created 
one, follow the steps to do so. All 
of the other platforms will walk 
you through choosing an address 
when you first set up the pages. 

http://www.facebook.com/SchoolWebmasters
http://www.qr-code-generator.com/?PID=1080&kw=how%20to%20create%20a%20qr%20code&gclid=CMPagPa038wCFYRrfgodMukPOQ
https://gigaom.com/2011/01/04/qr-codes-101-make-links-to-your-website-from-anywhere/
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Finally, Try Running a Social Media 

Campaign:

Social media campaigns are a great way to 
both build up your following and keep your 
existing followers actively engaged with your 
posts. Conducting a social media campaign 
means actively starting conversations online, 
driving traffic back and forth between your 
website and social pages, and expanding 
visibility. It basically amounts to inviting your 
followers to play a game with you as a way 
to encourage interaction with your school 
brand. They’ll play because you’ll reward 
them with recognition or prizes, like a month-
long reserved parking space or an item from 
your school spirit store. You’ll be rewarded 
with extra exposure for your school. Everyone 
wins!

For new social pages just trying to gain 
followers, your campaign should focus on 
offering some kind of prize in return for likes, 
follows, shares, etc. Your first social media 
campaign can be as simple as announcing a 
drawing for everyone who “likes” your page 
within a given time period (announce it from 
your social pages and your website). All you 
have to do is record the names of the people 
who follow you within the allotted time, put 
the names in a hat, and select a winner!

Here are a few other social media campaigns you can try to 
increase and engage your followers:

Student/Family 
Facebook Cover 
Photo: 
Invite families to take a creative picture 
that communicates how much they love 
your school. When they submit their 
photos, let it spend a week serving as your 
school’s cover photo.

Photo/Video Contest: 
Invite families to submit a photo or video 
of a favorite holiday tradition, and choose 
a favorite to win.

Like to Enter: 
Post a photo of your staff enjoying their 
winter break, and invite followers to like 
it over a certain period of 
time. Enter those names in a 
drawing, and offer a prize to 
the winner.

Share to Enter: 
Post a marketing video 
of your school, and invite 
followers to share it with their friends over 
a certain period of time, entering those 
who do into a raffle.
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What to Post: Finding 
the Right Content for 
Your Audience
Social media content is all around you! You really just 
need to understand your target audience to determine 
what kind of content best suits your followers. After that, 
you can align what you project their interests to be with 
your school’s goals. What is the purpose of your social 
media presence? We’d be willing to bet you’re interested 
in accomplishing most of the following:  

 z Informing your community about what’s 
happening in your school/district 

 z Presenting quality, shareable information that your 
audience can really use and will even promote for 
you

 z Establishing a school brand consistent with the 
image you hope to uphold with your community

 z Identify and reach out to prospective families 
looking for the right school for their children

 z Creatively expand your reach and get people 
talking about your organization

Social media engagement, at its best, goes beyond 
conveying a laundry list of reminders to parents. Even 
better, it’s a tool to enhance your relationships within 
the school community, tell your stories to attract new 
students, and establish trusted connections with your 
audience at large.
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Use this chart as a quick reference guide for the general what, when, and where for your social posts:

Facebook Twitter Pinterest
What to Post Post a short paragraph that 

shares what’s new at your school, 
student success stories, and 
articles that will engage parents 
and back up your educational 
philosophies. Posts should 
include links and lots of photos to 
boost engagement.

Shout out a quick line of 
good news, a bit of teaching, 
or parenting inspiration, and 
share links to your website and 
educational articles/blogs—all in 
140 characters or less.

Create boards that touch on all 
the different things that make 
you special as a school, both 
educational and fun. Focus on 
what your parents can use. Add 
photos and links that reflect your 
favorite Web resources and your 
personality.

Recommended # of 
Posts/wk

At least once per weekday; throw 
in an occasional Saturday post for 
fun.

Tweets have a shorter lifespan, 
so post at least twice 5–7 days 
per week to stay in your followers’ 
feeds.

Add 3–5 new pins to a variety of 
boards every week.

Good Participation Multiple followers like, share, 
and comment on your posts 
every day. Like their comments 
and thank them for participating 
to encourage more future 
interaction.

Look for followers who favorite 
and re-tweet your tweets on a 
daily basis. Return the favor by 
following their feeds, favoring, 
and re-tweeting when appropriate.

Look for followers who re-pin your 
pins and share your resources on 
their own boards. Follow multiple 
community members’ boards, 
and share their pins on your own 
boards.
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Generating Original Content

Creating original social media content is 
simple. With a descriptive but succinct 
message and a nice, eye-catching image 
or graphic, you can develop quality post 
material that your audience will share while 
simultaneously promoting your school’s 
brand.  

There’s a lot going on at your school! It may 
seem like the same old day-in-day-out to 
some administrators and staff, but your 
students’ parents and community members 
who don’t spend every day in the classrooms 
with you want to see what’s going on behind 
those brick and mortar walls. The best advice 
we can give when it comes to generating 
post content is this: Share. Share your 
successes; share your excitement; share 
your stories; share the wonder your students 
experience when they learn something new. 
If you do all this (with your students’ privacy 
in mind of course—no names accompanying 
photos, photo-release forms on file), your 
community won’t be able to help but engage 
with you.

Be sure to solicit post material from your 
staff, students, and volunteers, and stay 
attuned to the things your community holds 
dear. Use social media to share:

Your Website 
Remember, you should be using at least some of your social posts (about one/
week) to drive traffic back to your school website. Don’t just limit yourself to the 
Home page. Share your Calendar, News, or Frequently Asked Questions pages. 
Reiterate news stories from your website, and provide a link back to them. Any time 
you make notable upgrades to your website, inform your social media followers of 
the changes. When you direct your followers to your website, you’re teaching them 
to use it as a resource for learning more about the unique programs and services 
you offer.

Student and Staff Highlights 
Does your school participate in a student of the month program? Use social media 
to announce who you’ve selected. Perhaps you want to extend your congratulations 
to staff and students for their milestones, awards, or accomplishments and show 
gratitude to volunteers or employees for their individual or group efforts. Why not 
offer a monthly staff spotlight on your social media pages to show your community 
the diverse qualifications of your faculty and staff? Parents love to learn more 
about the teachers who spend six hours a day with their children. Showcasing 
faculty and staff helps build rapport with your community as well. 

School or District Events
Schools spend an inordinate amount of time and resources reminding parents 
about what is happening at school—Bingo night, when the fundraising forms are 
due, calls for volunteers. Instead of wasting time and paper making a reminder 
flyer, you can post these things on your social pages immediately. Another benefit 
is that parents can hit the “share” button on a particular post and display the 
information directly to their personal news feed, which allows more people to see 
the information.
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Emergency Notifications
News travels fast on social media, making it an ideal tool for getting important 
announcements out quickly and to a wide audience. Occasionally events happen at 
school that can worry parents. An ambulance is called to school at the end of the day; 
the air conditioning units break down; the roof leaks during a rainstorm, and students 
need to move classrooms or buildings. In these situations, parents will often consult a 
school or district social media page first for the latest information.  

Using social media to post this type of information lets parents and community 
members know you recognize their need to know about the important issues 
immediately. Post inclement weather notices, school closures, or lock-down drill 
information to your social sites in real time. The quicker you can provide parents 
information about a worrisome situation, the less damage control you’ll need to do later. 
Be sure to follow up with more official forms of communication as well. 

Photos and Videos 
Team up with the parent shutterbugs in your community to post photos and videos of 
student projects, school events or milestones, and other happenings around campus.  
Parents love behind-the-scenes visuals. Additional media not only helps to tell your 
story, it increases transparency and trust.

Campaigns 
Remember those social media campaigns you ran when you were first building a 
following for your social pages? Keep the fun going! Ongoing social media campaigns 
are a great way to encourage a more interactive atmosphere on your social pages. In 
addition to running the kind of social media campaigns we talked about earlier, you can 
use your social posts to:

 z Raise awareness for student-led campaigns (concession sales, food drives, spirit 
week, etc.) 

 z Boost support for ongoing programs, fundraisers, or causes such as cancer 
awareness, red ribbon week, or other social outreach efforts

 z Solicit tax donations

DON’T FORGET

Cross-promote your social media 
pages.

Tell your Facebook followers 
about your Twitter page. Tweet 
about your Pinterest boards. Pin 
your most popular Instagram 
photos. Everyone has a different 
preferred social platform, so 
catch your audience on the ones 
they visit regularly.

Get photo releases.

You want to make sure you 
have parent permission to share 
pictures of your students. For an 
example please visit this link.

Update frequently.

Keep your website up to date, and 
stay on top of your social posts 
so your followers know they can 
rely on your platforms for regular, 
reliable information.

Include visuals.

Photos, videos, graphics, and 
links are great ways to capture 
your audience’s attention. 

http://www.counterpointschool.com/photo_release_form_pdf.pdf
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Finding Outside Content

Just because there is a lull in school or 
district specific content material, it doesn’t 
mean you have to go without posting on 
your social media pages. You can show your 
audience who you are by using appropriate, 
reliable sources. Outside posts could 
include:

 z Blogs of leading authorities in 
the field (e.g. news outlets or 
professional organizations)

 z Informative articles about education 
or parenting

 z Retweets or shares
 z Funny or inspirational quotes
 z Comics, memes, infographics, or 

YouTube videos
 z Warnings or information about 

community or social issues

This takes us back to the importance of 
following other pages. Now that your Home 
feed is filled up with posts from both local 
organizations and nationally recognized 
experts in the field of education, you can 
refer to it for content when you want to. 
Just be sure to give credit where credit is 
due when you share posts from outside 
sources by tagging the original poster 
(@schoolwebmasters) or linking to the 
website.

DON’T 

FORGET

Personalize. 
When sharing or retweeting 
content, always connect 
the material back to your 
school.

Give credit where credit is 
due. 

Always include the link and 
author of any material you 
did not generate yourself.

Don’t just post; engage! 
It’s vital that someone at 
your school set time to 
check your social accounts 
and respond to questions 
and concerns posted by 
followers. That’s what 
makes social media social, 
after all. Nothing’s worse 
than asking a question, only 
to be ignored. 

Be generous. 
Be sure to like, comment, 
and follow the people who 
follow you. In the social 
media world, to give is to 
receive.

DON’T FORGET

#SOCIAL4SCHOOLS   |    CREATING & MANAGING AN EFFECTIVE SOCIAL MEDIA PRESENCE   |    SCHOOLWEBMASTERS

21

https://twitter.com/schoolwebmaster
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When to Post: How to Organize & Schedule Your Posts
If you’re planning to manage your social media pages yourself (or assigning school staff or 
volunteers to the task), you’ll need to strategize your posting schedule a bit. Of course, you can 
just post live every day, but that will become more difficult than you may realize as time goes 
by. Remember, school social pages cannot be treated the same as your personal Facebook or 
Twitter page. You can’t just post a picture of your food or a funny conversation you had with 
your child and call it a day. You need to post relevant, engaging content that aligns your school’s 
communication and marketing goals every, single, day. It’s a commitment to be sure, but there 
are plenty of resources available to school administrators and staff willing to give it a go.

Planning Guide

Using our earlier tips for creating and finding post material, you now have a plethora of content 
at your fingertips. Next, it’s time to funnel it into an organized posting schedule. In the social 
media world, even posts a few days old can make your social media presence look stale. Try to 
find a good balance between having an overarching general plan and paying attention to fresh 
and relevant trends with regard to your posting schedule. There are many scheduling tools you 
can use to ensure your social media objectives are met.

Being effective in your social media practices requires the investment of your time and energy. 
Planning your posts from the standpoint of your audience involves some level of analysis, 
outside research, and creativity. Just like a business strategy, your social media strategy is 
a course of action you design to make your organization a success. For more resources on 
developing your personal strategy, check out Hootsuite’s free Social Media Strategy Template.

By making a conscious effort, your social media plan will help your school reach its desired 
outcomes. It’s a good idea to make a general post outline to avoid too much repetition and to 
ensure you’re covering all the topics you want with your audience. We’ve developed a 3-step 
process to help you get started:

https://hootsuite.com/resources/guide/social-media-strategy-template
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Step 1: 
Create a post plan. We recommend using a spreadsheet to better visualize your schedule (see our sample layout below). Your planning spreadsheet 
will allow you to see your posts at a glance and vary your publishing pattern. The last thing you want to do is inundate your followers with the same 
type of articles or publish nothing but fluffy YouTube videos with little intrinsic value to your audience. 

Topic Goal Platform Publish Date Publish Time Images Post Link

Monday
Parent-Teacher Conference Communicate information to 

current parents.
Facebook, 
Twitter

11/2/2016 1:00 PM 2nd grade 
teacher w/ class

It’s conference time! Mark 
your calendar for 11/9/2016 
and make sure to schedule a 
time with the teacher.

School Calendar

You’ll want a good mix of content sources, types, and topics. About two-thirds of your content should focus on school specific promotion—telling 
your story and building your brand—while the remaining one-third should share ideas and stories from leaders in the education industry, like the 
department of education, specialty blogs, or educational organizations. Click this link to download an editable version you can start using to plan 
right now!

Step 2:
Research. Investigate when your audience is 
online. Each social platform actually has built 
in analytics to help you determine when your 
followers are active. This figure to the right, 
for example, shows peak times for this page’s 
Facebook posts. You can use this data to 
determine when to schedule your posts and 
ensure your audience sees them. Publishing 
at peak times gives your follows the best 
opportunities to engage.

https://drive.google.com/previewtemplate?id=1PFq7IWSv8WrDeVNIxxnZ00qxUFwvI0dXFhvKDZCr-QM&mode=public
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Step 3:

Re-evaluate as you go. Nothing changes 
faster than the world of social media. Be sure 
to stay attuned to the trends your audience 
follows. Following are a couple strategies you 
can apply to better analyze your social media 
practices: 

 z Track links using URL shorteners, and 
find out which links generate the most 
interest.

 z Change up your content based 
on your key demographics, post-
performance, and your followers’ peak 
hours. 

 z Survey your followers. Asking 
your audience directly about their 
preferences will garner valuable 
feedback.

Post often, but not too 
often. 

Tweets have the average 
lifespan of only 8 
minutes. Facebook posts 
are only fresh for a few 
hours. Be sure you are 
posting enough to be 
noticed but not so much 
that your posts become 
white noise. 

Use analytics to determine 
the best time to post.

Explore your social 
page insights in order to 
determine when and how 
to best capture follower 
attention. Be creative. 

Reassess.
Don’t get into a social 
media rut. Your posting 
habits should change 
with your field and with 
your audience.

DON’T FORGET
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Scheduling Your Posts 

Managing a dynamic and engaging social media presence doesn’t mean you have to be tied to 
your social pages all day. There are many scheduling tools to help you organize your content 
without becoming a slave to it. Another benefit to scheduling your posts ahead of time is that 
it allows you to think ahead and really plan out your campaigns. For instance, when you update 
your website for an event next month, it might be a bit early to post the same information to your 
social platforms. Instead, you can schedule the post through your management system for a 
week prior to the event. Better yet, repeat the post two or three times (with different text) before 
the event so your followers are sure to see it.

Note: Some social media experts contend that Facebook gives SEO (search engine optimization) 
preference to posts scheduled through their own platform. (Unlike the other social platforms, 
Facebook does have an option to schedule your post ahead of time.)

Here are our favorite social media management tools:

Buffer, much like Hootsuite, allows you to 
schedule your social media posts ahead of 
time. Currently offering Twitter, Facebook, 
LinkedIn, Google+, and Pinterest capabilities, 
Buffer also has a free version, in addition to 
offering separate price tiers depending on 
social platform and the number of users, 

profiles, and posts 
you wish to include.

SproutSocial offers paid packages 
with scheduling, reporting, and help-
desk features geared to growing and 
monitoring user brands. All packages 
include a free 30-day trial and promise 
the best in social media management 
and engagement capabilities.

Hootsuite is a free online 
social media management 
system that enables you to 

schedule posts to publish at your desired 
date and time. Hootsuite allows you to 
monitor up to three social media profiles 
for free, and you can manage your posts 
for Facebook, Twitter, Instagram, Google +, 
LinkedIn, and WordPress.

https://buffer.com/
http://sproutsocial.com/
http://www.hootsuite.com
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Use It or Lose It! Managing Your School Social Pages
By now, we hope you realize the tremendous benefits to bringing 
your school into the world of social media. We also want to impress 
on you the time commitment involved. To be effective, your social 
media pages need daily attention. We live in a fast-paced age, and 
social media followers are used to an information-at-their-fingertips 
kind of environment, so that’s what they’ll expect of you. Beyond just 
satisfying your followers, an empty social media page is just sad! It 
almost sends a worse message about your school than if you’re not 
there at all. Instead of shouting your school’s successes from the 
proverbial rooftops, an outdated or empty social page sends the exact 
opposite message—“Nothing going on here!” That’s no way to build 
school spirit or attract prospective students. Managing your social 
pages effectively, on the other hand, can do both.

That said, we get it—school personnel are busy! If the commitment 

seems too taxing on your resources, the answer may be hiring 
out your social media management. When you do that, you don’t 
even need to worry about composing or scheduling daily posts. 
Hiring social media experts to manage your pages for you means 
your biggest responsibility concerning those pages becomes 
communicating effectively with your content manager. Simply send 
your page manager photos, calendars, and exciting news, and let him/
her worry about transforming the information into engaging social 
media posts, scheduling them appropriately, and watching your page 
analytics to ensure you’re giving your audience what they want. Hiring 
professionals to manage a social media presence is a growing trend 
for businesses whose goal is to communicate the superiority of their 
brand and market to potential customers. Why should schools be any 
different? You and your staff have enough on your plate without having 
to become online communication experts. We can help!

http://schoolwebmasters.com/Social_Media_Packages
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Go Fishing!

As administrators, you know that education is a fluid, ever-changing 
landscape. There are many different tools teachers can employ 
to meet the changing needs of students and state standards. 
Communication is no different. There are many ways to communicate 
effectively, and the ways people access information and the amount 
of information they have access to changes every minute. People 
share their lives and pictures not in scrapbooks or diaries but through 
Facebook, Twitter, Pinterest, Instagram, and whatever new platform 
they come up with next. Even more relevant to you, not only are people 
sharing their lives online, they’re getting decision-making information 
there. They are reading their morning paper from their smart phone, 
looking up menus for restaurants on their tablets, and yes, even using 
the Internet to choose schools for their children. 

If you haven’t already, it’s time to set a personal goal to establish at 
least a school Facebook account—even if you’re not quite ready to 

fully use it. Social media isn’t going away. Knowing how to navigate 
social media isn’t simply an asset—it’s a necessity for communicating 
effectively with parents and students. It may be a few generations 
before our society completely does away with paper-based 
communication, but it won’t be long before we graduate a generation 
that has only ever accessed information through social media. It might 
be sooner than you think!

School Webmasters is committed to providing the information and 
tools you need to connect and communicate with your audiences. To 
stay current and informed, subscribe to our blog.

Embracing social media will give you new tools to add to your 
communications tool-box, allowing you to meet the changing needs 
of parents, students, and the public at large. What are you waiting for? 
Ready, Set, Go!

http://schoolwebmasters.com/blog_subscribe
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